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Your peers. Today’s projects. Through every phase.

American Builders Quarterly is a network of executives that highlight leaders in every phase and facet of the 

built world. We provide a platform for modern leaders to share important stories, from VPs of real estate and 

construction at Fortune 500 companies, to the financial and legal teams supporting some of the nation’s largest 

building projects, to local developers positively impacting their communities, and everything in between. With 

engaging editorial, we bring leaders across industries together to share their stories, learn from each other, 

and connect. 

mailto:kyle@guerreromedia.com
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The Executive Positioning System

Regardless of title or function, all business leaders are driven by a similar set of priorities when it comes to growing 

their companies, cultivating great teams, building their own expertise, and serving a larger mission that gives 

meaning to their professional work. 

The Executive Positioning System is our framework for creating purpose-driven content. We map your leadership 

priorities across five dimensions to ensure your content drives meaningful impact. 

1. Company Advancement

Di�erentiate your business from competitors and humanize your organization’s brand.

2. Team & Talent

Attract, motivate, and retain great talent and enhance your employer brand.

4. Business Expertise

Showcase your thought leadership and educate your peers.

3. Authentic Leadership

Raise your profile in your industry to advance your career.

5. Community Impact

Activate communities and bring awareness to a cause or mission.
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Our Elite Network of Influencers

We partner with leaders spanning every industry of the Global 500 to unlock the unique stories that 

di�erentiate them from their peers. Some of our notable partners include American Express, Boston Scientific, 

CapitalOne, Princeton, Facebook, DreamWorks, Pinterest, Fortune Brands, Kellogg, LinkedIn, Loews Hotel, NBA, 

and Under Armour.

Jen Nguyen

Head of Workplace

Pinterest
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Anne St. Mauro

Assistant VP for O�ce of  

Design & Construction

Princeton

Tom Walsh

VP, Global Store Development

Under Armour

mailto:kyle@guerreromedia.com
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“It was a pleasure working with 
American Builders Quarterly. 
Their sta� is highly skilled and 
were extremely easy to work with. 
My highest recommendation 
for any company wanting to 
showcase their work.”

Brian Faust

President

Faust Construction

What Our Clients Are Saying
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External 

Sponsor Ad

Our Cobranded Content Model

Cobranding is a form of sponsorship that showcases the key partnerships that drive progress in today’s business 

landscape. With this approach, we invite an executive’s business partners and external service providers to be part 

of the story and contribute through select media opportunities.

We work hand-in-hand with our executives, their marketing and PR teams, and their network of external business 

partners to secure sponsorship for each article. This helps us create the strongest content for our clients and our 

audience, and it increases the credibility and reach of each article.

Many companies also see the value of investing in their own executive’s article through self-sponsorship, either 

alongside their business partners or with exclusive branding and distribution. 

Example: Cimpress Feature

Our feature on Albert Plans, Cimpress’s Senior Director 

and Head of Corporate Real Estate, was supported by 

an outside partner and by the organization itself.

Cimpress Ad

mailto:kyle@guerreromedia.com
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Case Study

Jesse Moyer

Director, Global Store Design

Levi Strauss & Co.

Jesse Moyer used his article in American Builders 

Quarterly to highlight how his background in scalable 

growth and consistency working for large, international 

brands provided the necessary experience to elevate 

Levi’s iconic brand in a way that appeals to new markets 

as well as their classic consumer.

The article helped position Levi’s at the cutting edge 

of creating a new retail experience, and Moyer used 

the feature to share the hard work he and his team are 

doing through a 3rd party perspective. 

Moyer’s article received more than 500 shares on social 

media, bringing awareness of his work to American 

Builders Quarterly’s executive audience. In addition, he 

has been able to use it as a promotional tool for himself 

and the business.  

Purposes: Company Advancement, Authentic Leadership
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Reach the Leading Minds of the Built World

The thousands of professionals who turn to American Builders Quarterly come from all sectors of the real estate, 

construction, and development industries. Their work spans every facet of the built world, and they occupy a variety 

of positions up and down the corporate ladder.

They are CEOs, CFOs, presidents, facilities managers, engineers, architects, interior designers, contractors, 

subcontractors, general counsel, and more. They want to know the state of the industry and who to call on for work. 

That’s why they choose American Builders Quarterly.

Readership Demographics // Total Readership: 51,000

9,000-11,000
Average number of employees

74%
Fortune 1000 executives

$890M
The average company net worth

77%
Active social media users

$400K-$5M
Average spend outsourcing budget

33-65
Age

Digital Readership // Quarterly: 33,000

91%
Unique visitors

84%
Desktop visitors

16%
Mobile visitors

Newsletter

15.5%
Open rate

1.1%
Click rate

Website
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Northeast

Southwest

Southeast

Midwest

Region

Executive Titles

Print Demographics

0 %

Pacific & Rocky Mountain
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Corporate Executives

0 %

Developers

General Contractors

Specialty Contractors

Engineers

1 0 % 2 0 % 3 0 % 4 0 %

Architects/Interior Designers

Facilities/Property Managers

1 0 % 2 0 % 3 0 %

mailto:kyle@guerreromedia.com
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Hospitality, Arts, & Entertainment

Manufacturing

Retail

Construction, General Contracting

Real Estate

Industries

Architecture & Engineering

Healthcare

Business & Professional Services

Education

0 % 1 0 % 2 0 %
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Issue 1, 2023: The Urbanism Issue

The winter issue will highlight projects dedicated to boosting the local economy. This includes 

infrastructure redevelopments, large-scale urban residential builds, city center revitalizations, and 

the development of community centers. It will tell the stories of executives working to transform 

cities from the ground up to best serve the citizens who inhabit them. 

Issue 2, 2023: The Retail Issue

The spring issue will let readers consider the retail industry in a new way—not just for the products 

it sells but for how brick-and-mortar and digital storefronts alike are transforming to meet guest 

needs and tell a strong brand story.  

Issue 3, 2023: The Entertainment Issue

The summer issue showcases spaces that invite guests in with the goal of entertaining, educating, 

or engrossing them. This includes museums, theaters, concert venues, athletic stadiums, casinos, 

and tourist attractions. It will explore how a space is developed around local art and culture, while 

both accommodating and amusing every visitor.

Issue 4, 2023: The Education Issue

The fall issue will take readers for a deeper look into the classroom, spotlighting projects dedicated 

to how facilities play an integral role in how students learn and develop their skills. This includes 

not just primary, secondary, higher, and continuing education institutions, but immersive training 

opportunities within larger corporations to detail the myriad ways in which people can learn. 
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E-Newsletter Advertisement Website Banner Advertisement

2-Page Spread Full Page 1/2 Pg Horizontal 1/2 Pg Vertical

$15,640

$14,076

$13,294

$12,512

$9,935

$8,942

$8,445

$7,948 

$7,710

$6,939

$6,554

$6,168

1x

2x

4x

6x

Inside Front Cover Inside Front Cover (2-Pg) Inside Back Cover Back Cover

$14,317 $20,332 $12,738 $18,2041x

Our Mission

Our Process

Our Network

Sponsorship & Sales Model

Impact

Our Readership

Editorial Calendar

Ad Rates & Specs

Print Ad Rates

Digital Ad Rates

1/4 Page

$5,540

$4,986

$4,709

$4,432

$7,710

$6,939

$6,554

$6,168

(Discounts provided to referred partners)

$3,500 (1 Month) $3,500

mailto:kyle@guerreromedia.com
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See next page for additional file requirements and submission information.

Type

*Notes for bleed specs: keep safety 3/8” from bleed; 1/4” from trim. American Builders Quarterly is sheetfed  

o�set, perfect bound. Publication trim size: 8.5” x 11”.

**1/2 Page Print Advertisements may be submitted horizontally or vertically (buyer choice) 

2-Page Spread

Print Advertisement

17.25” x 11.25” 17” x 11” n/a

Bleed* Bleed Trim* Non-bleed

Full Page Print 

Advertisement

8.75” x 11.25” 8.5 x 11” 7.5 x 10”

n/a n/a 3.6875” x 10”1/2 Page Print 

Advertisement (Vertical)**

n/a n/a 3.6875” x 4.9375”1/4 Page Print Advertisement

Type

Website Banner Advertisement 250 x 250 px

Size

600 x 200 pxE-Newsletter Advertisement
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Print Sizes (all noted as width x height)

Digital Sizes (all noted as width x height)

n/a n/a 7.5” x 4.9375”1/2 Page Print Advertisement 

(Horizontal)**

Website Banner Advertisements appear alongside the feature article posted on americanbuildersquarterly.com. 

Website Banner Advertisements must be designed in a square format and saved as a .jpeg, .png, or .gif. Maximum 

file size is 150 KB.

E-Newsletter Advertisements appear alongside the monthly E-Newsletter sent to American Builders 

Quarterly subscribers. E-Newsletter Advertisements must be designed in a horizontal format and saved as a .jpeg, 

.png, or .gif. Maximum file size is 150 KB.

Homepage Website Banner Advertisement               970 x 90 px  |  468 x 60 px  |  234 x 60 px

Homepage Website Banner Advertisements appear on the homepage at americanbuildersquarterly.com and are 

responsive based on the platform opened (desktop, tablet or mobile). As such, all three file sizes are required to 

ensure clarity when viewed on each device. Homepage Website Banner Advertisements must be designed in a 

horizontal format and saved as a .jpeg, .png, or .gif. Maximum file size is 150 KB.
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PRINT ADVERTISEMENT REQUIREMENTS

The only print advertisement file format supported 

by American Builders Quarterly is a press ready .pdf 

designed in a vector-based program and preferably 

exported as PDF/X-1a:2001. We cannot accept any 

native application files such as InDesign (.indd) or 

Illustrator (.ai). Do not use pantone colors. Bleed ads 

should include crop marks.

COLOR GUIDANCE

If your print advertisement requires a critical color 

match, we request a publication grade stock proof 

(Kodak Approval, CREO Spectrum, etc.) be mailed  

in addition to the press ready .pdf submission. 

Materials should comply with SWOP standards.

PRODUCTION CONTACT/MATERIALS

All file submissions, questions regarding materials and 

extensions, and related matters should be directed to 

your Client Services contact. Miscellaneous inquires 

may be emailed to clientservices@guerreromedia.com.

SENDING FILES VIA FTP

Print and/or digital submissions may be emailed to 

your Client Services contact or uploaded to our File 

Station. To access, visit the site below using the case 

sensitive login information. Once logged in, click on  

the folder labeled File Station. In the white space,  

drag and drop a folder labeled with your company 

name that includes the file(s) within. Once uploaded, 

please email your Client Services contact that the  

files have been submitted.

File Station:  

https://guerreromedia.us5.quickconnect.to/

Username: Uploads

Password: Gm531256
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mailto:clientservices%40guerreromedia.com?subject=Client%20Services
https://guerreromedia.us5.quickconnect.to/


Terms and Conditions

These terms and conditions constitute an agreement between you and Guerrero, LLC (“we”, “us”, “our” 

or any similar term) regarding American Builders Quarterly (“ABQ”) and our products and services 

related thereto. The following terms and conditions, together with any documents they incorporate by 

reference govern our products and services, including, but not limited to, any content or advertisements 

in respect of ABQ.  These terms and conditions shall by this reference be incorporated into any written 

agreement between you and us, and any such written agreement shall govern and control in the case 

of a direct conflict between such written agreement and these terms and conditions.

Products & Services

1. The following items apply to all furnished advertising or content: (i) an accurate facsimile or elec-

tronic version of any furnished advertising or content must be submitted to ABQ for review on or prior 

to the dates established by ABQ for the applicable publication; (ii) ABQ is not responsible for errors or 

omissions in, or the production quality of, furnished advertising or content; and (iii) you shall be respon-

sible for any additional costs or expenses incurred by ABQ arising out of your failure to deliver furnished 

advertising or content pursuant to ABQ’s specifications or time requirements.

 

2. Print advertisements must be submitted in a format and with dimensions required by ABQ. If you do 

not have a print advertisement prepared, ABQ will create one for you and may charge you an addition-

al fee.  Each print advertisement will be displayed as determined by ABQ.

3. Digital advertisements (including, but not limited to, banner advertisements, e-newsletter advertise-

ments, etc.) must be submitted in a format and with dimensions required by ABQ. If you do not have 

a digital advertisement prepared, ABQ will create one for you and may charge you an additional fee.  

Each digital advertisement will be displayed as determined by ABQ.  ABQ may have digital advertise-

ments from several parties.  When more than one digital advertisement is under contract, they will be 

evenly and fairly positioned from time to time as determined by ABQ.

4. Advertisements that simulate editorial content must be clearly defined and labeled “ADVERTISE-

MENT” and ABQ may, in its discretion, so label such copy.

5. Orders for advertising or content containing restrictions or specifying positions, facings, editorial ad-

jacencies or other requirements may be accepted and inserted, but such restrictions or specifications 

are at ABQ’s sole discretion.

6. In the event an order is placed by an agency on your behalf, each of you and such agency warrants 

and represents that such agency has full right and authority to place such order on your behalf and 

that all legal obligations arising out of the placement of the advertisement or content will be binding on 

both you and the applicable agency. Any agreement made by an agency on your behalf will be binding 

on you and such agency.

7. You may not use any space provided to you for advertising or content either directly or indirectly for 

any business, organization, enterprise, product or service other than that for the purposes for which 

such space is provided by ABQ, nor may you authorize any others to use such space in such manner.

8. You agree that any advertisements published may, at ABQ’s sole option, be included in all forms 

of media, whether now in existence or hereafter developed, in which any content (regardless of the 

form of such media) containing the advertisement is published, reproduced, distributed, displayed, 

performed, or transmitted, in whole or in part; provided, however, ABQ shall not be required to include 

(i) any advertisement originally published in one form of media in any other form of media regard-

less of any additional publication, reproduction, distribution, display, performance or transmission of 

the original content containing or otherwise related to such advertisement, or (ii) any advertisement 

originally published with or in connection with any content in any additional publication, reproduction, 

distribution, display, performance or transmission of such content. The copyright in any advertisement 

or content created by ABQ is owned by ABQ, and may not be otherwise used by you or third parties 

without ABQ’s prior written consent.

9. In the event that your order includes products and/or placements created by ABQ (including, but not 

limited to, any type of advertisement or content or the placement of same), you agree that the prepa-

ration and positioning of each will be in the sole discretion of ABQ. You shall remain liable for the full 

price of your order in each of the following instances: (i) ABQ is unable to prepare or publish as a result 

of your failure to comply with ABQ’s specifications or time requirements, (ii) your failure to cancel the 

applicable order in accordance with the cancellation requirements contained herein; and (iii) any delay 

with respect to the release of the applicable particular issue or other content.

10. In the event that your order includes content (including, but not limited to, a feature, story, case 

study, counsel connection, digital spotlight, early release, expertise spotlight, follow up story, online 

only story, etc.), you agree to provide information and resources to ABQ on a timely basis in order 

to permit ABQ to prepare the particular content in accordance with the order. The preparation and 

final approval of each piece of content will be in the sole discretion of ABQ, and excessive revisions or 

rewrites of your content will not be permitted.  Content published may, at ABQ’s sole option, be included 

in other publications and in any form of media, in each case, whether now in existence or hereafter 

developed.  The copyright of all content is owned by ABQ, and such content may not be used by you or 

third parties without ABQ’s prior written consent. You agree to work with ABQ in good faith to establish 

the placement and release date of your content. Notwithstanding the foregoing, the ultimate decision 

with respect to all content, placement and release matters will be made by ABQ. ABQ reserves the right 

at its absolute discretion, and at any time, to cancel or reject any content placement, whether or not the 

same has already been acknowledged and/or previously published.  You shall remain liable for the full 

price of your order in each of the following instances: (i) ABQ is unable to prepare or publish your con-

tent as a result of your failure to comply with ABQ’s specifications or time requirements, including any 

of the timing or other requirements with respect to any content scheduled for the future; (ii) your failure 

to cancel the applicable order in accordance with the cancellation requirements contained herein; and 

(iii) any delay with respect to the release of the applicable particular issue or other content.

11. In the event your order includes a photoshoot, you agree to appear at the agreed upon place and 

time for the photoshoot and to otherwise adhere to the instructions and requirements for the photo-

shoot. If you are having a location shoot, please be aware that arrangements may have to be changed 

at the last minute due to weather conditions (should this happen we will either move to another agreed 

location on that day, or rebook for another time). In the event you fail to appear for the photoshoot on 

time or otherwise fail to adhere to the instructions and requirements for the photoshoot, you will remain 

responsible for the full price of the photoshoot.  ABQ will endeavor to reschedule your photoshoot in the 

event you provide ABQ at least three business days’ advance written notice of the need to reschedule, 

but no guaranty is made by ABQ regarding its ability to reschedule your photoshoot and you remain 

responsible for the full price of the photoshoot.  In the event ABQ is able to reschedule your photoshoot 

at your request, ABQ may assess a rescheduling fee.  All photos taken by our photographers (including 

by any of our a�liates) remain the copyright of ABQ and as such reproduction of photographs by 

scanning, photographing or other methods of copying are illegal. If you purchase a high resolution 

digital image from us, then we will grant you re-production rights for your own use.  ABQ, including its 

a�liates and all sta� and representatives related to photoshoots, is not liable or responsible in any way 

should you be injured while at your photoshoot.

12. In the event your order includes the distribution of your article or other content, you agree that (i) 

you are responsible for full payment of such content distribution services regardless of the number of 

times your article or other content is viewed (and ABQ cannot guaranty the number of views), (ii) ABQ 

may use a�liates or agents to perform the content distribution services, (iii) ABQ and its a�liates or 

agents will have a perpetual, non-exclusive, royalty-free license to use all imagery produced in con-

nection with or otherwise related to your article or other content in order to perform content distribution 

services, and (iv) ABQ must receive payment in full prior to performing the content distribution services, 

provided that in the event services are performed by ABQ in its sole discretion prior to receiving pay-

ment in full, your payment will be due 45 days from the date your order for such services is received 

by ABQ and if not received by such date a twenty percent (20%) late payment fee will be charged on 

the outstanding balance.

13. In the event your order includes a digital pdf, a copy will be prepared by ABQ and provided to you 

in digital format no later than one month after the original publication date. The digital format for such 

article will be as determined by ABQ, and such article will remain “locked,” so any printing or reproduc-

tion rights with respect to such article will remain with ABQ.

14. In the event your order includes products or services not specifically set forth above, these terms and 

conditions shall apply to such products and services along with any specific terms for such products 

and services determined by us in writing.

General

1. ABQ reserves the right at its absolute discretion, and at any time, to cancel any order or reject any 

advertisement or content, whether or not the same has already been acknowledged and/or previously 

published. In the event of such cancellation or rejection by ABQ, advertising or content already run shall 

be paid for at the rate that would apply if the entire order were published. In the event of your cancel-

lation of any portion of any order not in compliance with the terms hereof or failure to have published 

the specified number of advertisements or content, or if at any time ABQ in its reasonable judgment 

determines that you are not likely to publish the total amount of advertising or content specified in 

the applicable order, any rate discount will be retroactively nullified and result in the standard rate 

utilized by ABQ, which rate will be provided to you upon request. In such event, you must pay ABQ the 

di�erence between the discounted rate provided to you and the standard rate within 30 days of invoice 

therefore and you will thereafter pay for advertising or content based on the standard rates utilized by 

ABQ, which rates will be provided to you upon request. Any merchandising program executed by ABQ 

in reliance on advertising or content that is cancelled will be paid for by you at the fair market rate for 

such program (including all costs and expenses incurred by ABQ).

2. You shall remain liable for the full order rate in each of the following instances: (i) ABQ is unable to 

publish an advertisement or content as a result of your failure to comply with ABQ’s specifications or 

time requirements (in which case, ABQ shall not be required to run any generic or other advertisement 

or content); (ii) your failure to cancel the applicable order in accordance with the cancellation require-

ments contained herein (in which case, ABQ shall not be required to run any generic or other advertise-

ment or content); and (iii) the cancellation or termination of the applicable content (including, but not 

limited to, the applicable feature story). If your order was dependent on canceled or terminated content 

(including, but not limited to, advertisements that mention the featured client or company, partner con-

nections, digital pdfs, editorial side notes, expertise spotlights, integrated quotes, and sidebar quotes), 

you must nominate someone at your company for us to feature or nominate someone from another 

company to feature or you hereby authorize us to reformulate or otherwise adjust your order so that it 

may be used with other content.  You agree to work with ABQ in good faith to establish the placement 

and release of your content or advertisement with respect to any order.  Notwithstanding the foregoing, 

the ultimate decision with respect to all content, placement and release matters will be made by ABQ.

3. Except as provided below or as otherwise expressly provided in these terms and conditions, payment 

is due by the earlier of (i) the listed due date in the applicable order and (ii) 45 days from the date your 

order is received by ABQ. With respect to those orders requiring delivery by ABQ of a digital or tangi-

ble product (including, but not limited to, custom covers, digital pdfs, digital spotlights, early release, 

photoshoots, and additional print copies of ABQ), ABQ must receive payment in full prior to delivering 

any such digital or tangible product. Notwithstanding anything to the contrary contained herein or 

the applicable order, in the event full payment is not received by ABQ on or prior to the due date as 

provided in this subsection, interest will be charged on the outstanding balance at 2.0% per month.

4. Orders that contain rates that vary from the standard rates of ABQ shall not be binding on ABQ 

unless approved in writing by an authorized o�cer of ABQ. In the event any discount rates are not 

approved in writing by an authorized o�cer of ABQ, the standard rates shall apply to such order at 

the discretion of ABQ.

5. An order will be deemed accepted by ABQ once ABQ commences performance of such order or 

otherwise indicates in writing its acceptance of such order.

6. In no event shall ABQ’s liability with respect to any order exceed the total amount paid to ABQ for 

such order, including any liability resulting from the errors or omissions of ABQ. In no event shall ABQ 

be liable for special, incidental, consequential or punitive damages.

7. All matters with respect to any order will be governed by the laws of the State of Illinois applicable 

to contracts to be performed entirely therein. Any action brought by you against ABQ or any of its 

a�liates must be brought in the state or federal courts in Chicago, Illinois; the parties hereby consent 

to the jurisdiction of such courts.

8. You and your applicable representatives represent to ABQ that all materials, information, examples 

or samples submitted to ABQ comply with all applicable laws and regulations and do not violate the 

rights of, and are not harmful to, any person, corporation or other entity. As part of the consideration 

to induce ABQ to undertake its obligations and perform its services with respect to your order, you 

and your applicable representatives each agree jointly and severally to indemnify and save harmless 

ABQ, and its a�liates, employees, owners and representatives, against all liability, loss, damage, and 

expense of any nature, including attorneys’ fees and court costs, arising out of any actual or potential 

claims for libel, invasion of privacy, copyright or trademark infringement and/or any other actual or 

potential claims or suits that may arise out of ABQ’s obligations and/or services with respect to your 

order.

9. You and your representatives agree to be jointly and severally liable for the payment of all amounts 

in respect of your order. You authorize ABQ, at its election, to tender any invoice to you or your repre-

sentatives, and such tender shall constitute due notice to you of the invoice and such manner of billing 

shall in no way impair or limit the joint and several liability of you and your representatives. Payment by 

you to your representative(s) shall not discharge your liability to ABQ. The rights of ABQ shall in no way 

be a�ected by any dispute or claim between you and your representative(s).

10. An order may be cancelled by you or your representatives providing written notice of such cancel-

lation to ABQ no later than the 3rd day after your order is received by ABQ. In the event of any order 

cancellation, you and your representatives shall remain liable for the cost of any work performed or 

materials purchased in respect of your order, including the cost of services, paper and/or printing.

11. You and your representatives agree to reimburse ABQ for its attorneys’ fees and costs in collecting 

any unpaid amounts in respect of your order.

12. Except for rates agreed to in writing by you and ABQ, rates and units of space for each order shall be 

at the standard rates utilized by ABQ on the date the applicable order is received by ABQ, which rates 

will be provided to you upon request.

13. Any commissions charged by your representative are your sole obligation and liability.

14. ABQ has not made any representations to you or your representative(s) that are not contained 

herein. No addition or alteration to these terms and conditions shall be valid or enforceable unless 

expressly agreed to in writing by ABQ. Unless expressly agreed to in writing by ABQ, no other terms or 

conditions in contracts, orders, copy, instruction, or other documents furnished by or on behalf of you or 

your representative(s) (regardless of when received by ABQ) will be binding on ABQ.

15. You agree not to hold ABQ or its a�liates responsible for any liability, loss, cost, claim, damage or 

causes of action of any kind that you may su�er as a result of the transactions contemplated by your 

order, including, but not limited to, loss resulting from service delays and incomplete or interrupted 

service, regardless of cause or fault.
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